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The Growing Imperative 
of Getting Data Privacy Right 


Emergence of “privacy active’ consumers 
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privacy changing providers 


Attitudes of Privacy Actives 


How they treat data 
is how they treat me 


Won't buy if don’t 
trust how data is used 


Those that are aware of regulation like GDPR 
are more comfortable with new uses of their data 
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Government role + GDPR 


Who should be primarily 
responsible for protecting 
Our privacy? 


National Government 


GDPR Sentiment 
How has GDPR been received by consumers? 
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favorable neutral unfavorable 


Challenges going forward 


Too hard to figure out what companies 
are actually doing with my data 


If | want the service, | have to 
accept how my data is used 


43% feel they still aren't Feel my personal data 
able to effectively is already available 
protect their data today 


Don't trust companies to 
follow stated policies 


This is why Cisco works hard to 

explain clearly to customers 

exactly how data is used in our Don’t understand what 
products and services service choices are 


stfoondas 
CISCO. 


© 2019 Cisco and/or its affiliates. All rights reserved. Cisco and the Cisco logo are trademarks or registered trademarks of Cisco and/or its affiliates in the U.S. 
and other countries. To view a list of Cisco trademarks, go to this URL: www.cisco.com/go/trademarks. Third-party trademarks mentioned are the property of their 
respective owners. The use of the word partner does not imply a partnership relationship between Cisco and any other company. (1110R) CXX-XXXXXX-00 XX/XX 


